
Beyond Educated Guesses: How 
Yale Is Getting Smarter on 
Tumblr
Yale University, founded in 1701, is a preeminent global university in New Haven, Connecticut. The 
University’s mission is to create, preserve and disseminate knowledge. With Tumblr, Yale aims to 
flufill this mission through infographics, online Q&As and linking to educational content. Through 
Tumblr, they can also share the talents and expertise of students, distinguished guests and 
faculty.

Since launching their Tumblr blog in the Fall of 2012, Yale has built a thriving community of 
prospective and current students and lifelong learners. The only challenge was measuring which 
content was making the biggest impact. 

Yale started using Union Metrics for Tumblr in October 2012. Since then they have been able to 
determine their core inflfencers, tap into new communities and integrate their social efforts to 
drive more traffic to Tumblr.

The Value of a Reblog
Curators are critical for propelling content through Tumblr, but previously, there was no way to 
determine how people were finding the school’s content. With Union Metrics’ reblog tree, Yale was 
able to determine how their posts spread through the Tumblr ecosystem and that they were being 
driven by a small number of influencers. As a result, Yale can see which communities are most 
excited by their content, see exactly who is driving the most interactions in those communities, 
and better target resources in order to meet that demand.

For example, Union Metrics’ data helped Yale get more granular in its content strategy and target 
specific audiences that matter most — like prospective students. With this group, photos depicting 
the campus are of most interest and the optimal time to post is in the evening after students are 
home from school. This information ensures that Yale drives the highest possible amount of 
interactions.  
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Tapping into Interest-Based 
Communities
“When people log into Tumblr, they are opening themselves 
up to delight and discovery,” said Emmanuel Quartey, 
Woodbridge Fellow at Ofce of Public Afairs & 
Communications at Yale University. And part of what makes 
Tumblr a great platform for uncovering new information is 
that it has successfully developed thriving interest-based 
communities around specific topics. As such, Yale can post 
highly targeted content with interest-related tags, and the 
information will make it into the hands of relevant, 
enthusiastic communities.

Recently, Yale introduced a Tumblr campaign to coincide 
with the Big Food exhibit at the Yale Peabody Museum of Natural History. Based on data from the 
exhibit, they created two infographics — “How much sugar does your drink contain?” and “How 
much is 1 portion?” for National Food Day, in order to establish Yale as a resource for useful 
content and gain new followers. They posted both as photos to their Tumblr blog, including tags 
like food and nutrition to target the appropriate interest groups. 

The Tumblr campaign surpassed the university’s expectations. It increased followers to 
yaleuniversity.tumblr.com by 142 percent and generated an impressive number of interactions, 
achieving more than 1,200 notes across the two posts. These infographics were by far Yale’s two 
most popular posts in October. Yale was also able to break through to health and fitness based 
communities, getting reflags from influntil Tumblr blogs like 10000steps and happy-healthy-and-
fit. 

With the help of Union Metrics for Tumblr, Yale learned that there was a big appetite for food and 
health-related posts. Therefore, it plans to continue working with Yale Rudd Center to make food 
studies a core part of its Tumblr strategy.

Integrate social efforts across platforms
Like most organizations, Yale has a presence on multiple social networks — including Tumblr, 
Facebook, Twitter, Instagram and YouTube. Instead of keeping their social efforts siloed, Yale uses 
all their networks to cross-promote different content across platforms. For example, Yale will 
promote an infographic on Tumblr with a teaser on Facebook to help drive traffic back Tumblr. It 
has also found Instagram to be a good source of campus photos that can then be disseminated 
across Tumblr. 

Beyond integration, Yale was able to use the data from Union Metrics from Tumblr to determine 
the types of content that perform better on Tumblr as compared to other social networks. With a 
super sleek interface, Tumblr’s highly visual platform is ideal for broadcasting Yale’s informational 
infographics. More importantly, Tumblr is an excellent content discovery platform. Using relevant 

“Analytics validate and 
challenge our 
assumptions, and by 
consulting the data, 
we’ve been able to get 
a better sense of who 
is most likely to 
engage with us on 
Tumblr, and how we 
can better delight 
them.” 
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tags, Yale is able to target content to specific audiences with related interests. In turn, this group is 
far more likely to share the post.

As a result of implementing Union Metrics for Tumblr, Yale can now monitor what content 
resonates within different communities (e.g. current and prospective students, alumni and science 
enthusiasts). With this information, it can continue its mission of creating, preserving and 
disseminating knowledge.

Interested in measuring your own Tumblr campaigns? Let us know! You can contact us anytime  
sales@unionmetrics.com or 888-834-8113, or learn more about Union Metrics for Tumblr at http://
unionmetrics.com. 
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