


Executive summary 
Visual content has become an important part of every social media marketing strategy. 
Over the past year, the number of visual media posted on social channels like Twitter and 
Facebook has skyrocketed, just as millions of new users have joined photo and video-
focused channels like Instagram and Snapchat. For brands and marketers, it’s now more 
important than ever to develop a robust visual content strategy that works across all social 
media channels.  

The good news is that adding visual elements to your existing social strategy doesn’t have 
to be complicated. In the following pages, we'll discuss best practices and tips for creating 
the most impactful visual content for any social media channel. We'll answer questions like 
how to use images or animated GIFs or videos, the technical specifications to create the 
most suitable visual for a particular channel, which formats shine where, and much more.   

We’ll begin by going into detail about what works for a variety of social media channels, 
including Twitter, Instagram, Snapchat, Facebook, Vine, Pinterest and Tumblr. For each of 
these channels, we’ll talk about how that channel handles photos and videos, what type of 
visual content works well there, and how to make the most of visual media for each. We'll 
wrap things up with a set of overall tips for creating impactful and memorable visual 
content that works across social media channels. 
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With studies showing the average attention span has declined to 8.25 
seconds, it’s no surprise that social media attention spans are short and 
split. Brands only have a few precious seconds to catch someone's 
attention before they move on. Creative and compelling visual content is a 
great way to stand out.  

This year, more and more marketers have cited visual content as one of the most 
important tactics to optimize their social media strategies. We’ve seen increased demand 
from social media users who want to access more visual and interactive content on social 
media. This increase in focus on visuals isn’t exclusively on photo and video-centered 
platforms like Instagram either; over the past year, the amount of visual content on more 
traditionally text-based channels like Twitter has skyrocketed. A solid visual content 
strategy across all social networks is now more important than ever.    

The good news is that adding visual elements to your social strategy doesn’t have to be 
complicated. Visual content can be as simple a single static image or as complex as a multi-
video series. In the following pages, we'll discuss best practices and tips for creating the 
best visual content for any social media channel. We'll answer questions like how to use 
images or animated GIFs or videos, the technical specifications to create the most suitable 
photo or video for a particular channel, which visual formats shine where, and more.   

We’ll begin by going into detail about what works for a variety of social media channels, 
from the traditionally text-based channel like Twitter to channels that put photos and 
videos first like Instagram, Snapchat, Vine and Pinterest, as well as mixed-media channels 
like Tumblr and Facebook. As you'll see however, these are rather arbitrary distinctions. In 
reality, all social media channels are developing into rich visual channels, with many of 
them supporting visual media like native video, embedded images and animated GIFs. So 
for each social network below, we'll talk about how that channel handles photos and 
videos, what type of visual content works well there, and how to make the most of visual 
media for each. We'll wrap things up with a set of overall tips for creating impactful and 
memorable visual content that works across social media channels.  
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Creating the right content for any channel 
Each social media channel is a little bit different, and different kinds of visual content work 
better on some channels than others. If your goal is to create impactful visuals, you should 
consider a channel’s particular characteristics to ensure your images and videos will work 
well there. Here is everything you need to know to incorporate photo and video into your 
posts on Twitter, Facebook, Instagram, Tumblr, Snapchat and Pinterest. 

Twitter  
Over the past few years, Twitter has really ramped up its visual media support. You can 
now embed photos and videos in your tweets in a variety of formats. Twitter has moved 
well beyond the simple 140-character text post to become a fully multi-media experience. If 
you're not including many images or videos in your tweets, now's a great time to start! 

We recommend including visual content in at least some of your tweets for a variety of 
reasons. First, tweets with images take up more than twice as much vertical space in 
the timeline as tweets without images. So you're getting more timeline real estate by 
including an image than with text alone. Second, we've seen evidence that suggests that 
tweets with images in them get more engagement in the form of retweets, replies and 
clicks. They're great for grabbing attention and let you say more than words on their own.  
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Twitter photos 
Twitter supports adding both photos and videos to your tweets. First, let's talk about 
photos. Twitter supports JPG, PNG and GIF file types up to 5 MB (animated GIFs can be up 
to 3MB in size). If you upload a photo in the Twitter for iOS or Twitter for Android app, you 
can edit, add filters and crop your image before you upload it. If you're using another 
Twitter client, you should edit your image before uploading it to your tweet. In either case, 
Twitter will automatically scale your photo to display appropriately in your timeline.  

Photos in the Twitter timeline will be scaled to a 2:1 ratio, meaning it'll display a 
portion of the image to be twice as wide as it is tall. If your photo is larger than this, Twitter 
will automatically scale the photo to these dimensions; that means that sometimes the 
timeline will only show a section of the image. It's actually pretty clever in how it does this, 
as it tries to find the most relevant or important section of the image to show in the 
timeline. Usually that's the vertically centered middle of a photo. The exact size of the 
scaled-down embedded image may vary a little depending on where you view it, but it's 
usually between 456x228 and 506x253. 

To view the full photo, you can simply click on it. Once expanded, photos will range in size 
from 440x220 to 1024x512. You can also click again to view the full-size photo outside the 
timeline.  

You can add up to four photos in one tweet. You can tag other Twitter users in your photos. 
You can also add photos to DMs.  

And while we're talking photo sizes, your Twitter profile photo needs to be 400x400, so find 
an image that you can crop to a square. Your profile's cover photo will be 1500x500, so look 
for an image that will look good when it's cropped down to three times wider than it is tall. 
Background images can be up to 2MB in size.  

Twitter now supports animated GIFs, but they're a little more complicated here than on 
other channels. The best way to share a GIF on Twitter is to save the GIF directly to 
your device, then upload it to your tweet. You can also search for a GIF you like on Giphy 
and share it directly from there, which will embed it in your tweet. Once the GIF is in your 
tweet, your followers will first need to click to play it, but then it will loop endlessly. Some 
other social media sites allow you to just include a GIF's URL to display an image, but that 
doesn't work on Twitter, and that will show up just like any other link in a tweet.  
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Twitter videos 
Twitter also supports embedded video. As of right now, you need to use Twitter for iOS 
or Twitter for Android to add videos to your tweets. You can either record video directly 
from the Twitter client to post, or upload an existing video on your phone. The maximum 
video length is 30 seconds. Twitter supports MP4 and MOV formats.  

Twitter also supports Vine videos. While Vine is also a standalone social media channel, 
Twitter owns it and it's heavily incorporated into Twitter's video strategy. Vine features very 
short, looping videos that are meant to be watched over and over, almost like an animated 
GIF. Since they can include audio, Vines can be richer than a GIF, however.  

Vine videos are limited to six seconds, which means certain traditional video guidelines 
won't work here. Instead, try creating videos using stop motion or several quick cuts. Some 
of the most popular Vine videos include a humorous or unexpected ending.  

Many popular Vines, even those produced by brands, often retain a homemade 
quality, which is very acceptable on the platform. Since the videos are so short, they can be 
more casual or informal than some other video-only channels. And since Vine videos 
automatically replay in a loop, you can take advantage of that to create perfectly looping 
videos or content that rewards rewatching. Many Vines include audio, but as with any 
online video, you shouldn't assume your audience will have the sound on when a video 
first plays.  

If you're uploading Vine video on an iOS device, Vine supports H264, MP4 and MOV files. 
On Android, it supports H264, MP4 and VP8 files. You can import multiple video clips to one 
Vine, and edit them together into one Vine, which can up be up six seconds long. 

Twitter content tips 
What kind of imagery should you use on Twitter? In 
general, Twitter is still a text-first channel; the words are 
the most important part of a tweet. Photos will add 
visual interest, draw in audiences and enrich your 
message, but they're not your only message. So you 
can and should use smaller images to highlight or 
augment the text of your tweet. Remember that most of your audience will likely be 
consuming your Twitter content on mobile, so they have a smaller screen and slower 
internet connections. Use colorful images that feature people. Stick to images that don't 
have much text in them, unless of course you're sharing an infographic.  
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If you're sharing a larger, more complex visual like an infographic, consider only posting a 
portion of it in the tweet, then linking to the full version hosted on your blog or website. Is 
there a small segment of the infographic you could crop to use in the tweet? Find 
something that will entice users to click through for the full version, but don't try to post 
the full infographic in your tweet. It'll be too hard to read in the timeline.  

Twitter also offers a variety of paid formats, including Twitter cards, which can support 
visual content. In general, promoted tweets that include an image generate higher 
engagement than text only promoted tweets. There's a lot more information about Twitter 
ads and specific requirements at ads.twitter.com.  

Facebook  
Facebook has come a long way from its beginning ten years as a college social network, 
and is now the backbone of many an online brand presence. You can use Facebook’s 
multimedia possibilities to show off every aspect of your brand, and there’s no quicker way 
to strike a specific tone or add some personality to your pages than by using visuals. 

Facebook photos 
Facebook accepts JPG, BMP, PNG, GIF and TIFF files. For PNGs, keep them less than 1MB, as 
PNG files larger than that may appear pixelated. For other image types, Facebook accepts 
most images under 15MB. Facebook does not currently support animated GIFs and 
specifically treats cinemagraph GIFs like videos (more on cinemagraphs on Instagram and 
Tumblr shortly).  

You can create albums to organize your photos, to help make it easier for your audience to 
find and engage with your content. You can upload about 1,000 photos per album.  

You can edit photos in Facebook if you upload them from your iPhone. That includes 
adding filters and cropping, just like on Twitter. Otherwise, you should edit your photos 
before uploading them. Facebook also auto-enhances some photos (anything uploaded 
from newer models of iPhones and Android phones). You can turn this feature off or adjust 
the enhancement levels. You can also tag people and locations in your images.  

Profile pictures must be at least 180 pixels wide. You can always upload a larger picture, 
and then select the portion you want as your profile image.  
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Facebook videos 
Video has recently gotten a lot more popular on Facebook, with more and more videos 
being posted every month. We've also seen a number of articles that suggest that video 
posts get more engagement than simple text or URL posts on Facebook. In addition, 
videos shared on Facebook have the benefit of reaching a the platform’s extremely large 
audience. You can share videos from external sites, but Facebook really encourages the use 
of native video uploaded directly into Facebook's video player. You'll get better metrics with 
native video as it’ll get shown more often, and it's become widely accepted; Facebook 

recently announced that it gets more than four billion video 
views per day.  

Facebook recommends uploading HD video to ensure the 
highest quality experience. Facebook allows videos that are 
up to 45 minutes long and under 1.75GB. It accepts MOV 
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and MP4 formats. In addition, if you're working with more specialized video settings, 
Facebook recommends the following: 

• H.264 video with AAC audio in MOV or MP4 format 

• An aspect ratio no larger than 1280px wide and divisible by 16px 

• A frame rate at or below 30fps 

• Stereo audio with a sample rate of 44,100hz 

Videos will play automatically with the sound off in your audience's newsfeed, unless they 
have turned auto-play off. You can also adjust your auto-play settings to be wifi-only to help 
conserve mobile bandwidth.  

Facebook content tips 
As you’re choosing or creating images for Facebook, their help documentation suggests, 
"Bright, colorful images depicting human interaction are particularly successful. These 
could be photos of a seasonal menu, in-store event, new products arriving or people 
enjoying their experience with your product or service.” Images that include people and 
faces perform well on Facebook. 

Shorter videos perform better than longer videos on Facebook. Remember that a lot of 
users visit Facebook on their mobile devices, and may be scrolling through a long newsfeed 
when they see your post. In Facebook Insights, a video view is defined as a view of three 
seconds or more, so try to grab your viewer's attention in the first three seconds to keep 
them engaged. And since videos first play with no sound, focus on compelling visuals from 
the start and consider adding captions or text.  

Focus on creating high quality video for Facebook. Unlike some other channels we’ll talk 
about in a few minutes, where short and informal video works well, Facebook audiences 
expect a more professional video experience. Also, pay attention to the copy you include in 
the post text accompanying the video. Be descriptive, tell your fans what to expect in the 
video, and use this copy to help grab their attention. And it’s a great idea to include a 
hashtag or two, but in general, we recommend against using more than 1-2 hashtags per 
Facebook post. 

Finally, if you decide to share images from your Instagram account directly to your 
Facebook page, be sure to tweak the caption and any hashtags or usernames. For more 
about optimizing Instagram posts, read on.   
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Instagram  
With more than 300 million monthly users, Instagram continues to grow in popularity and 
we can’t overstate its importance to visual content marketing. With its capacity to blend 
images and videos into one seamless brand experience, a well-executed Instagram profile 
has become a key part of most social media marketing strategies.  

Instagram photos 
In case you’re completely new to Instagram as a platform, we’ll start with the very basics. 
On Instagram, every photo is square, so an aspect ratio of 1:1 is usually recommended. 
Images are 640 pixels by 640 pixels, which is an upgrade from the previous 612x612 size to 
reflect more use on high resolution mobile devices.  

On your web-based profile, you’ll see a header image made up of rotating, randomly 
chosen images that you’ve uploaded to your profile; one is larger than the rest at 409x409, 
versus 204x204 for the smaller images alongside it. The thumbnail photos that make up 
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the rest of your web profile are 161x161. Photos appear in your feed at 510x510, and your 
profile image is 110x110. All of these are, obviously, square.  

You can shoot photos directly from the Instagram mobile app if you’re in the moment and 
want to capture something right away; that guarantees you can set the shot for maximum 
Instagram impact. You can also upload existing photos from your photo library. Once 
you’ve added or taken a photo, you can crop and position an image to make it its best.  

After you’ve chosen and cropped your shot, Instagram gives you a set of other editing tools 
and filters to use to make your image look its best. Be careful you don’t over-edit, unless 
that’s the specifically chosen aesthetic your brand has decided to go for. High-quality 
images with minimal editing perform very well for brands on Instagram. Save the 
amateur, behind-the-scenes feel for Snapchat (which we’ll discuss more in its own section).  

What if your photo you want to upload isn’t square? There are a number of third-party apps 
that will add a border in order to allow your entire image to show while remaining within 
Instagram’s square confines. Alternatively, you can crop and zoom on different areas of a 
photo to share a piece or two a day, leaving your audience waiting for what comes next as 
you tell a visual story. 

Instagram videos  
In addition to photos, Instagram also supports videos, which must be between 3 and 15 
seconds long. Note that, just like photos on the platform, Instagram videos will need to be 
in a square aspect ratio. You can upload an existing video, or record the video directly in the 
Instagram app. If you’re uploading existing video, you will be able to trim them down to the 
maximum 15-second length before uploading. You can also add a filter, a caption and a 
location to your video.  

As mentioned earlier, Instagram supports cinemagraphs, which it uploads and treats like 
video files. These GIF files show movement in one area while everything else in the image 
remains static, and they’re gaining in popularity across platforms, but are treated very 
differently on different channels, so be aware of this if planning to use one cinemagraph in 
several different channels. 

Instagram content tips  
On Instagram more than on any other channel, photos are truly an art form. We often hear 
about the Instagram aesthetic: beautiful, high-quality photography, sometimes with filters, 
but always with style. So focus on creative imagery with an emphasis on design and 
color.  
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Many Instagram users carefully curate what they share to give a sort of highlights reel of 
their lives, while others will post a mix of their own photos and other memes that amuse 
them. Either way most users only update a few times a day at most. It’s easy to overwhelm 
your followers on their Instagram feed — it’s not like Twitter where things get lost in the 
stream almost instantaneously — so keep this in mind and choose one to three high quality 
images a day to upload when you’re just starting out. 

If you’re using Instagram video, what kind of story can 
you tell in 15 seconds? You can choose to tell a one-off, 
standalone story or you can share a series of videos that 
can each stand on their own or flow together as part of 
a larger series. Use videos to put a face to your brand, 
share tips and tricks, or issue a more personalized 
invitation to a webinar or event. 

Tumblr  
Tumblr is definitely the home of the animated GIF. Other social media now support 
animated GIFs, but the GIF reigns supreme on Tumblr.  The doesn’t mean, however, that 
you should aim for an all-GIF all-the-time visual strategy on Tumblr; you can use it for so 
much more. Tumblr is often overlooked as the rich, multimedia capable platform that it is. 
Nail your visuals and surround them with complementary text, chat, and quote posts to see 
what performs best with your audience.   

Tumblr photos 
Tumblr photos are limited to 10MB each and should be a JPG or PNG. Animated GIFs are 
limited to 2MB and a width of 540 pixels. Most images will be automatically scaled to 540 
pixels wide in the Tumblr dashboard, or the width of a post. Animated GIFs, including 
cinemagraphs, will animate automatically in the Tumblr dashboard, so all you need to do is 
include them.  

You can include up to 10 images in one post to create a photoset or GIFset. Tumblr will 
automatically arrange them for you, but you can drag the images around to create any 
layout you'd like to best display your images. You can also add captions to the images in a 
photoset.  

Tumblr offers a variety of post types, and the way an image displays on the Tumblr 
dashboard will vary depending on what type of post it's in. A single image in a photo-type 
post will display in-dash as 540 pixels wide and up to 810 pixels tall. You can use an image 
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up to 1280x1920 for a high-resolution version. The only exception here is for panoramas, 
which have their own rules. Panoramic images will automatically scale to a super-wide 3:1 
size up to 1000 pixels wide. Photosets (pictured below) work similarly, but will share the 
total dimensions across the images. So one image in a photoset row will be 540 pixels wide, 
two images will be 268 pixels each, three images will be 177 pixels wide. There's a 4-pixel 
gutter in between images.  

If you embed an image in a text post, they will appear full-width at 540 pixels wide. Any 
inline images that are 300 pixels wide or larger will display as full-width, so think about that 
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as you're selecting images. A link post will include a 130x130 thumbnail image Tumblr 
mines from the web link if it's available. Audio posts can even have images in them; they'll 
include a 169x169 graphic of an album's cover art when applicable. 

Your Tumblr avatar will be sized down to a 64x64 icon next to your posts on the dashboard, 
so pick something that works well square.  

Tumblr videos 
Tumblr has a fairly sophisticated video player that supports a variety of video formats, 
including native video as well as embedded video from other sites. You can embed a 
YouTube, Vimeo, Vine, Instagram or other video in a Tumblr post. You can also upload video 
content directly (or record new video) in a video-type post. Tumblr accepts MOV and MP4 
files, and you can upload up to 100MB of video each day.  

Videos auto-play when you get to them, but they start with the sound off. If you want to 
listen, just turn the sound on. Videos also loop automatically, so you can watch videos as 
many times as you like. Tumblr has also recently added a nifty video player that lets you 
pop the video out and continue to watch it as you scroll through the rest of your 
dashboard.  

Tumblr content tips 
Humorous content works basically everywhere online, but humor works particularly well 
on Tumblr. Animal-related content does well on Tumblr, too (and not just pictures of cats 
and dogs, but all kinds of animals, so feel free to expand your horizons). In addition, Tumblr 
embraces photos with captions on them - both the humorous and the inspirational - so you 
can get creative by adding text to existing imagery. As with any social network, first get to 
know its established communities; we always recommend listening to the conversation 
your target audience is having on Tumblr before you join in, so you have the right tone and 
can add content of value to them. 

Snapchat  
Though it was first dismissed as a teen fad for sharing risqué photos, Snapchat has more 
recently been embraced by brands as a quick and fun way to share what’s going on behind 
the scenes or to put faces to the people working behind some of the web’s favorite 
campaigns and brands. 
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Snapchat specs  
You can send a snap - a photo or video - to your followers, which they can view once and 
can last up to 10 seconds before it disappears. You can control how long each snap lasts 
and who you send it to. You can send it to one or more people directly, or send your snap 
to your story for all your friends to view.  

You must take the photograph or video for your snap in the Snapchat app; you cannot 
currently upload existing content to Snapchat. Once you’ve taken a photo, you can add a 
short caption or draw on the image to enhance it for your viewers.  

Snaps in your stories remain viewable for 24 hours. You can add multiple snaps to your 
story, and each one will be added to the end of your existing story. There’s no maximum 
time limit for a story, but keep in mind that most Snapchat users aren’t expecting a full-
length documentary as they’re watching on their phone, most likely on the go. Make sure 
you have your Stories set as viewable to everyone in settings, or you’ll have some frustrated 
fans and followers unable to access your content. 

Recipients can screenshot snaps, but the Snapchat app sends a message to the sender 
telling them the recipient did so. Recipients can also replay one snap a day.  
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Snapchat content tips  
For photos and videos on Snapchat, we recommend that 
you use vertical images and video since users will get 
annoyed flipping their phones back and forth from 
portrait to landscape. Snapchat is also a lot more 
informal than some of the other channels we’ve 
discussed; don’t feel pressured to perfectly stage every 

image or plan an elaborate arc for your story. It’s okay if things are a little rough around the 
edges because it will give your content a more authentic feel.  

Snapchat offers a set of filters, including some geofilters, you can add to enrich your image. 
The available filters will vary depending on where you are, but can include things like 
neighborhood or city designs, the time or temperature of your location, and more. You can 
access these by scrolling to the left and right after you’ve taken (but before you’ve sent) 
your snap.  

Take advantage of the caption and drawing functionality in Snapchat to add a little fun 
character to your posts. Add an emoji to your image, or circle an area of interest. You can 
even get creative and draw silly additions to your photo. Again, it’s okay for it to look casual; 
Snapchat content doesn’t have to be as formal or polished as the visual content you’re 
posting elsewhere. So have fun with it!  

Pinterest 
Pinterest is one of the most aspirational social spaces on the web. Users go there to search  
for and save ideas of what they want to have, be and do. It’s a highly visual site, and gives 
brands an opportunity to share beautiful imagery of their products in use 

Pinterest specs 
Pinterest doesn’t have quite as many technical specifications as some of the other 
platforms, but there are a few numbers to keep in mind to maximize your visuals for 
Pinterest. Your profile image is sized to 165x165 and appears that way on the home page, 
but will appear smaller at 32x32 everywhere else on the site, so use a simple image that 
still makes sense even if it’s fairly small. Pinterest accepts files up to 10MB.  

Pins, on the other hand, are 236 pixels wide and height will be scaled accordingly, so be 
mindful of the width of your your photos. Once expanded, a pin has a minimum width of 
600 pixels while the height continues to be scaled. Pinterest accepts JPG, PNG and GIF files 
for photos, as well as YouTube, Vimeo and TED videos.  
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Pinterest content tips  
Some of the most-pinned categories on Pinterest are Food and Drink, DIY and Crafts, Home 
Décor, and Holidays and Events. Users most often search Pinterest for recipes, crafts and 
decor; brands would be smart to have at least one board for each of these categories and 
pin content related to these categories. 

The most successful images on Pinterest are colorful and high-quality, and focus on a 
simple design highlighting the main product or activity. In general, images without faces 
perform better on Pinterest than those with faces, so save your images with faces in them 
for networks like Twitter and Facebook where they’ll be better received.  

Use those guidelines as a starting point and experiment with other things that make sense 
for your brand. Creative visualizations, infographics and short quotes are also popular on 
Pinterest and worth testing on your audience. Remember that Pinterest is highly 
aspirational and design your content to reflect the kind of life your audience wants to live, 
whether that’s using your products to help them get there or dreaming along with them.  

Union Metrics | unionmetrics.com

http://unionmetrics.com


Visualizing Social Media Success  18

Best practices for visual content  
We’ve seen over and over that social content that includes visual elements performs better 
than content that does not. Visual content often gets higher engagement rates and more 
views than text-only alternatives. No matter the social media channel you're posting to, 
there are a set of overall best practices that will help your visual content stand out. Even if 
we didn’t specifically address your favorite social network here, these tips can be applied to 
any channel you participate in. The most important thing to remember is that vibrant, 
high-quality images work great everywhere.  

You also need to be sure that you pick the right channel for your content. By now you've 
seen exactly what works where, so think about what style of content will work best for your 
brand and which platforms you should research your audience’s presence on before you 
post. Once you start posting, tailor your content for the channel you're posting it to, at the 
very least. If you have the resources, provide exclusive content for each channel when you 
can. The goal is to provide unique and interesting content for each audience, as it's likely 
that your fans will follow you in multiple places and you don't want to bore them with the 
exact same thing over and over. This could be as simple as updating a caption or cropping 
something in a different way, but try to mix it up across channels.  

This means it's also important to know your audience on each channel and what they're 
looking for there. Listen. Ask. Your fans and customers will have different expectations for 
the kinds of content you post on different channels, so think about the implications of 
who's where. Look at other successful brands, even competitors, to get an idea of what’s 
working well in each place and what you could do to innovate or fill in gaps in what is 
currently being offered. Always work to add value, not to just make noise for the sake of it.  

Finally, we're often asked about how images perform relative to video content. Do videos 
get more engagement or do audiences prefer photos? It really depends on the content and 
sometimes just the luck of timing and what else is going on in the Internet when you hit 
publish. What we do know for sure that social audiences love video content, so if you're 
not already producing some video already, it's time to start thinking about it. You can start 
small, with shorter, more casual video content on Snapchat, Instagram or Vine, and then 
expand to longer video for Facebook and YouTube, but you should be creating video 
content.  

Beyond these tips, our best advice is to just give it a try. Experiment with different kinds of 
photos and videos across the social media you’re using. Measure what works well with your 
particular audiences, and keep doing it. Happy creating! 
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